
Import and Export 

As lucrative as importing and exporting of products is; South African entrepreneurs do not 

participate as much as one would expect. I would understand if it were a few decades ago when 

there were a plethora of trade barriers that made it difficult to trade with other nations. But since 

the world has been industrialized and trade barriers almost abolished; it is almost insane for a 

company not to take part in the global economy!  

Given the favourable economic position that South Africa currently finds its self; one would expect 

entrepreneurs to take full advantage. And not only the strength of the Rand; but geographically 

speaking, South Africa is situated at a prime spot to participate in global trade. 

We are surrounded by a sea and an ocean that facilitate an ease of transportation of bulk goods to 

and fro the rest of the world. But what good is a water locked nation if there are no harbours with 

amply capacity? Well, for that we have eight world class commercial harbours, with the port of 

Durban being the fourth-largest container terminal in the Southern Hemisphere.  

If that is not enough, we have roads that are in mint condition that connect us to neighbouring 

countries for ease of road transportation. And we even have world class airports for delicate freight 

product distribution into Africa and beyond. With such efficient infrastructure, why are 

entrepreneurs not engaging in international trade? 

The biggest reason is that entrepreneurs mistakenly think that import/export in itself is a business. 

Many a times I have heard people say they are starting an import/export business. 

They are wrong in that approach because import/export is an extension of whatever business or 

products you were already selling. In other words you do not start an import/export business; you 

start a business and as your business grows you develop a strategy to add sells through importing or 

exporting. 

For an example, if you were to start a computer manufacturing business; you would sell to local 

retailers. But at some point in order to grow your business, you might decide to sell those very same 

computers to a retail store in Zimbabwe; through that you are engaging in import/export.  

But at the end of the day importing/exporting is all about ambition; an ambition to see your product 

on shelves in Malawi and as far afield as Russia. No country has demonstrated this as the USA have, 

with their entrepreneurs making sure that there is an American business in every country on earth. 

South African entrepreneurs should emulate by increasing their ambition and venturing into 

international markets beyond the African continent.  
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